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INTISARI 
 
Penelitian ini bertujuan untuk menguji pengaruh corporate social 
responsibility terhadap nilai perusahaan dan untuk menguji profitabilitas 
memoderasi pengaruh corporate social responsibility terhadap nilai perusahaan 
pada perusahaan pertambangan yang terdaftar di Bursa Efek Indonesia.  
Sampel dalam penelitian terdiri dari 13 perusahaan pertambangan yang 
terdaftar di Bursa Efek Indonesia (BEI) pada periode 2012-2015 dengan jumlah 
pengamatan sebesar 52 dan dipilih menggunakan metode purposive sampling. 
Data yang digunakan berupa laporan keuangan auditan, laporan tahunan beserta 
ringkasan perusahaan. Metode analisis statistik yang digunakan dalam penelitian 
ini yaitu uji asumsi klasik dan analisis regresi linear berganda dan uji interaksi  
Moderated Regression Analysis (MRA) dengan alat bantu IBM SPSS Statistics  
20. Sedangkan variabel dan proksi yang digunakan dalam penelitian ini yaitu 
corporate social responsibility diukur menggunakan Corporate Social Disclosure 
Index (CSDI), profitabilitas diukur menggunakan Return on Equity (ROE), dan 
nilai perusahaan diukur menggunakan Price to Book Value (PBV).  
Hasil penelitian ini menunjukkan bahwa corporate social responsibility 
tidak berpengaruh terhadap nilai perusahaan, artinya besar kecilnya CSR yang 
dilaksanakan oleh perusahaan tidak mempengaruhi peningkatan nilai perusahaan. 
Hal tersebut diakibatkan karena investor di Indonesia cenderung membeli dan 
menjual saham tanpa memperhatikan keberlangsungan hidup perusahaan dalam 
jangka panjang. Profitabilitas memoderasi pengaruh corporate social 
responsibility terhadap nilai perusahaan, hal tersebut dikarenakan ROE 
menunjukkan kemampuan perusahaan dalam menghasilkan laba dengan tingkat 
pengembalian modal yang dimiliki. Dengan meningkatnya proftabilitas maka 
perusahaan memiliki prospek yang baik dan menarik para investor untuk 
menanamkan sahamnya pada perusahaan. 
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ABSTRACT 
 
This research is aimed to examine the influence of corporate social 
responsibility to the firm value and to test the profitability which moderate the 
influence of corporate social responsibility to the firm value of mining companies 
which are listed in Indonesia Stock Exchange.  
The samples are 13 mining companies which are listed in Indonesia Stock 
Exchange (IDX) in 2012-2015 periods with the number of observations is 52 and 
these companies have been selected by using purposive sampling method. Data is 
in the form of audited financial statements, the annual report and the summary of 
the company. The statistics analysis methods which has been applied in this 
research is classic assumption test and multiple linear regressions analysis and 
Moderated Regression Analysis (MRA) interaction tests which has been done by 
using the IBM SPSS Statistics 20. Meanwhile variables and proxies which have 
been applied in this research is corporate social responsibility which has been 
measured by using Corporate Social Disclosure Index (CSDI), profitability is 
measured by using the Return on Equity (ROE), and the firm value is measured 
by using the Price to Book Value (PBV).  
The results of this research indicates that corporate social responsibility 
does not give any influence to the firm value, it means that the size of CSR which 
has been run by the company does not give any influence to the enhancement of 
firm value. It is caused by the investors in Indonesia tend to buy and to sell stocks 
without regarding to the long term sustainability of the company. Profitability 
moderates the influence of corporate social responsibility to the firm value due to 
the ROE shows the ability of the company in generating profits and the high rate 
of return of the own capital. Because the enhancement of proftability so the 
company has good prospect and attract investors to invest their shares to the 
company. 
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